SPIRIT OF ATLANTA

BRANDING GUIDELINES

Spirit of Atlanta Branding and Style Guide

OUR BRAND. MAINTAINING THE STANDARD?
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represents 40 years of tradition and heritage and
all of the goodwill that our organization has earne
in those decades. To protect our branding integr
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standards of use. Consistent quality is a key vall
of Spirit of Atlanta, and it applies here in the form
of color palette and typography, logo usage and
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help our partners, vendors, supporters and
members make best use of our marks to help us
create recognition, loyalty and connection to the
Spirit of Atlanta brand.
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USING TEXT AND COLOR
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Fonts: All graphics created during the 2016 season should be built using the
Futura font. This is the only font consistent with our advertising campaign.
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The font contained in the logo itself should never be used for any other text
(body or headline). When selecting a color to use in conjunction with our logo,
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SPIRIT OF ATLANTA BRANDING GUIDELINES

Logo/Mark Usage

Only these official versions of our logo should ever be used on any Spirit of Atlanta documents, graphics, or publications:

HORIZONTAL CONFIGURATION 5 !/ & [t 0~ ﬂtlaﬂta

Full Color/Gradient Blue Delta or Black ﬂfﬂm&Eﬂngfﬂrpf

In all instances, the fd#ngth horizontal
configuration is preferred.

These logos should only be presented on a white 5 IrItDFﬁtla”ta

background. ﬂrum & Buglel orps

In circumstances when a white background is ng
an option, use the aflvhite logo against the dark
background. Drum&BugleCarps

Sporil oF [Alarits

6 HAMC CNRSYR& h¥ {LANRGEI [[/ @ 1ff NAIKGA NBaAaSNBSRo



Logo/Mark Usage

Only these official versions of our logo should ever be used on any Spirit of Atlanta documents, graphics, or publications:

STACKED CONFIGURATION
Full Color/Gradient Blue Delta or Black

14

If space or layout constraints prevent use of the
Horizontal Configuration, it is acceptable to use the
alternative Stacked Configuration
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These logos should only be presented on a white or e
background. Qgﬁlﬂggésa Qi@gég

In circumstances when a white background is not
an option, use the alvhite logo against the dark
background.
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Logo/Mark Usage

Only these official versions of our logo should ever be used on any Spirit of Atlanta documents, graphics, or publications:

MARKONLY CONFIGURATION
Full Color/Gradient Blue Delta

In certain graphical situations it is appropriate tc
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The fultolor mark should only be presented on a
white background.

In circumstances when a white background is not
an option, use either the alilack or the aliwhite
mark against the background.
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Improper usage of logos and marks

Examples of incorrect usage of the Spirit of Atlanta logo and marks.

Do not enlarge the type or

mark. Proper proportion shoul

be maintained.

Sprrit or Ftlarits
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Drum & Bugle Corps

Do not stretch the logo
vertically or horizontally

Spirit or Allanta

Drum&BugIeL'arps
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Do not use the logo in any

color other than black or white,

mixand-match colors, or use
an outline
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Oroum & Bugle Corps
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Drum & Bugle Corps

Do not add effects like
reflection or perspective
changes that alter the look

of the logo
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.Drum 1 & Bugle Corps
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SPIRIT OF ATLANTA

BRANDING GUIDELINES

Usage with photographs and images

Examples of proper and improper use in graphic applications

Always keep the mark free of
obstruction in either foregroun
or background
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Always provide clear space
around the logo for maximum
impact
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Use only black or white
versions, never a colored mar
or logo
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Do not place other images or
text inside or across the mar}
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Outdated/Legacy logos

Over the course of 40 years, the Spirit of Atlanta brand has seen a variety of interpretations of our logo. Please be
aware that these and other variations of these are no longer considered the corps official logo and are not being used for
current marketing and promotions pieces.

These logos may occasionally appear in historical or nostalgic context, or in retrospective pieces for special occasions.
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